


You have a logo, tag line, web site and sales 
support materials. But are these elements defining 
your brand? And is that brand working its hardest 
to support your business objectives?



How to tell if your brand is working 
as hard as it should: 

•  Does it align with your corporate 
   business objectives?

•  Does it capture what makes 
   your company unique?

•  Does it accurately reflect 
   your strategic position in 
   the marketplace?

•  Does it express both the value 
   of what you’re selling and 
   what your customer is buying?

•  Does every marketing asset 
   present a consistent brand look
   feel and desired corporate voice?    



Who we are: 

Athorn Clark & 
Partners, Inc.

A marketing communications, 
positioning and branding firm focused 
on developing strategic marketing 
programs for companies selling 
complex products and services.  

Our expertise is in uncovering the 
foundational messaging and value 
proposition of a company that aligns 
completely with, and supports, 
the corporate business objectives.
 



What we do: 
A proven process honed over two decades and 
summarized in two words: Think. Do.

It’s important to note that the process is linear. We first learn and 
gather as much information about you, your solution, your industry 
and your customers.

And then, leveraging that insight, we develop a unique and holistic 
messaging platform and associated assets, that can be immediately 
deployed into the marketplace.



We gather input from all sources.

We speak with you. Your customers. 
And your stakeholders.

We assess your industry. 
And your competition.

We observe everything.

We listen to everyone.

How we do it.



What we’ll deliver: 

An integrated brand with the critical 
assets required to support your corporate 
business objectives.



What we’ll deliver: 

A brand that accurately reflects who 
you are and the value you provide.



What we’ll deliver: 

A turn-key solution 
you can control.



The services we deliver 



The proof



Combining evidence-based behavioral science with advanced AI, 
data, and analytics capabilities, Symend is transforming the debt 
recovery industry by treating individuals with empathy and dignity 
at the time when they need it most. Symend’s customer 
engagement platform enables service providers and financial 
institutions to experience higher cure rates and reduced costs 
while building long-term relationships with customers and lifelong 
value for their companies and brands.

ACP helped Symend define their value proposition, outlined a new 
messaging roadmap for both internal and external communications, 
and created a visual lexicon, including logo and tagline, that 
express the company’s unique contribution and culture.









For a new company that develops and markets 
oral probiotics, we have created a corporate 
identity and corporate website and will be 
working on a consumer website, packaging as 
well as a demand creation program.







Build informed awareness of Ericsson as the global leader 

in the development/deployment of 5G, as well as supporting 

solutions for Industry 4.0 and IoT. 













Position Safe Fleet as redefining the fleet safety industry  

by integrating 16 discrete product companies into the first 

fully-integrated, ‘branded’ platform of best-of-breed safety 

solutions for fleets.









Reposition and rebrand a global leader in the test & 

measurement space to a leader in the 5G-driven active  

testing and lifecycle service assurance market.





PROMISE
OF NO-WAIT DOWNLOADS.

The

spirent
Promise. Assured.

You made a promise to your customers
that your network will always delight.
Let Spirent assure that you keep it.

spirent
Promise. Assured.

PROMISE
OF ALWAYS BEING CONNECTED.

The

You made a promise to your customers
that your network is ready for anything.

Let Spirent assure that you keep it.

PROMISE
OF BEING THERE.

The

spirent
Promise. Assured.

You made a promise to your customers
that your network is ready for anything.

Let Spirent assure that you keep it.





Reposition the company to elevate it’s market profile through 

a highly differentiated – and unique to CENX – offering in the 

network assurance space.





Operators are already moving toward zero-touch 
solutions by harnessing the power of their data. Imagine 
what you’ll achieve when you stop stressing about the 
faults and concentrate on the future.

Tell your network to 
fix its own problems.

Your network is a dynamic, interconnected system: 
multi-device and multi-domain, physical and virtual, 
this gen and next gen. CENX enables service 
providers to see even the most complex services in 
the network end-to-end, in real time, on one clear, 
comprehensive pane.

Your network just 
got simpler.

IoT and 5G will bring smart 
home appliances, factory robots, 
self-driving cars, Virtual Reality, 
massive media streaming—and 
billions of contact points with 
possible interruptions. Some fear 
the challenge. Equipped with deep 
network insight, service providers 
will welcome the future.

Hey, can we talk, 
machine to machine?



Reposition an acclaimed regional provider of highly  

engineered, custom structural and specialty glazing solutions 

to support it’s expansion across North America.
™







Change misperception - primarily amongst the investment 

community - of a global electronic component  

manufacturer as a provider of low-margin commodity  

products (passive components) to a critical participant in the 

new era of mobility, connectivity and sustainability.





POSITIONING KEMET: Going on the Offensive: A New Story. A New Attitude. ATHORN CLARK & PARTNERS

POSITIONING KEMET: Going on the Offensive: A New Story. A New Attitude. ATHORN CLARK & PARTNERS



Reposition and rebrand a major regional player in the  

medical claims management space in support of a push  

to become a national player.





Jane is IN.
Because right now, Jane wants to focus 
on her child, not her insurance plan.

Three Rivers makes out-of-network care as seamless, 
transparent, and economical as in-network care. So moms 
like Jane can put their child’s care first. 

Making out-of-network IN.







Portfolio
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